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Introduction
In the modern globalized society, aspects of business have penetrated into many fields with different models and approaches to carrying out business. Economic theorists have mapped out four key market models or structures by which businesses operate; perfect competition, monopolistic competition, monopoly and oligopoly. Each of these have distinct characteristics and various industries take up diverse economic models. One age-old industry worth exploring is the sporting industry. Over centuries, sporting events have become more sophisticated and formally organized growing into leagues and championships that exports talents across national boundaries. A critical review of the market models given above shows that the modern sporting industry takes a unique approach but it operates within the oligopoly market. This paper seeks to identify and explain why teams such as Liverpool, playing in the English Premier League (EPL), operate in an industry that adopts the oligopoly market structure. The second section of the paper would adequately cover the characteristics of the monopsony market and why it is relevant to understanding the structure and operation of the professional sport teams. 

The Oligopoly Markets and Sports Teams
The fundamental understanding of oligopoly markets is where two or more firms take control of the market operations. It means that under this model, the players are very few which gives them the ability to influence pricing and cost of production (Boyce, 2020).  While firms in such a market could have varying market shares and different sizes, they are only a handful and can easily dictate how the market could move. Another primary trait about this kind of market structure is that firms are every interdependent, which means the action of one highly influences the rival firm (Boyce, 2020). For instance, if one increases the price significantly, the other player(s) also respond positively to such a move. Likewise, a price reduction would cause other firms to do so, in effort to sustain their market position. This is unlike in perfect competition whereby there are many firms to a point that one cannot influence the movement or actions of the market in overall. Also, since it was noted that oligopolistic firms are just two or several, the barriers to entry are high which is attributed to high start-up costs, high levels of good will and issues of patents and brand loyalty among others. It would be very challenging for another firm to establish a strong brand with a loyal customer base. However, as a general observation, prices for oligopolies are higher than in perfect competition since the firms are geared to making higher profits.  
After a brief review of what characterizes the oligopolies, it is observable that professional sports teams emulate such market conditions. In reviewing the English Premier League (just as National Football league in the US), it is evident that there are only few teams. For instance, the professional soccer teams battling for EPL top prize in the United Kingdom are only 20. One can see that it is a closely knit sports league with a distinct system of operation. For instance, teams are only allowed if they merit on used system of promotion and relegation used in the league. This unique mode of operation filters out many teams, with the premier league involving only 20 out of more than 70 full-time soccer sports clubs in the country. It is not easy for an entirely new team to break the status quo and be a participant in this league. From a rather informal point of view, one can perceive a league such as EPL as a cartel which are purposefully structured to exclude competition from other clubs or teams. The existing teams such as Liverpool have an established franchise, a huge investor base and strong brand with global media following. Notable leaders like Manchester United had a brand value of $1.46 billion by 2020 with Liverpool in the fourth position with a vast brand value of $1.262 million with the same period (Brand Finance Football, 2020). From this analysis, the few number of players and tight entry procedures makes the English Premier league to have oligopolistic tendencies. 
In addition to that, it is evident that the teams in the EPL operate in an interdependent way and jointly control the factors of production. The players, for instance, represent the supply of the labor for the teams and are thus a core factor of production (Avgerinou, 2007). In this regard, the league opens a hiring and transfer window at definite periods. Due to the fewer number of teams, the prices (labor prices) are rather flexible and determined by the competitiveness of the player and brand image of the team. For instance, if Liverpool player like Senegalese-born Sergio Mane has an impressive record in the ending season and the team hopes to sell him off, it would come at a premium due to his competitiveness. To show the oligopolistic nature of the market, the players as labor suppliers have no or little power to influence their transfer courses and pricing. A franchise such as Liverpool may dispose or sign up a new player based on convenience and only the price levels would be determined by inter-franchise rivalry and interdependence. 
In addition to that, the franchises operate within other internal regulations that govern hiring such as salary caps and draft system which aim to distribute resources in through the premier league (Baade, 2012). Then, the way the franchises compete each other may appear as though they are independent but are interdependent such as how they bid on players and how they ascertain the promotion and relegation procedures (Bougheas and Downward, 2003: Kessene, 2007). The teams or franchises usually act in the best interest of the league in a self-managed way, without necessarily a heavy presence of regulators. Baade (2012) acknowledges that often times there are fundamental conflicts between the league and individual teams such on competitive balance and financial issues. Nevertheless, the joint goodwill, the need to maximize the interests of fans and promote the league cohesion fuels speedy conflict resolution. 

The Monopsony Market & Relevance to Sports League
Another unique economic model is the monopsony framework in which a firm possesses the market power to control the factors of production such as labor (Pettinger, 2019). A government is a perfect example where the army officers, civil servants and physicians are jointly employed by it and it has a final say regarding their remuneration. In a monopsony, there is one main employer and they dictate the labor inputs and the associated costs. By virtue that the employer is one, with many workers who anticipate employment, the employer has control of the salaries and wages. In this typical framework, the buyer is one while sellers are numerous. 
Further on, in relation to the sporting industry, the English premier league truly fits this economic model. The EPL is a private company that is jointly owned by the different football franchises in England (Lange, 2020). Although each team has differentiated products, goals and focus, the labor is basically similar which includes the need to hire right players to have an edge on their competitiveness in the league. Cumulatively, all the franchises command a share of the market whereby no other team, apart from the 20 professional teams, have space. The premier league thus acts as single most employer of the football talents and despite the players signing up in different franchises such as Liverpool, Arsenal and Sheffield United among others, they are still under the umbrella of EPL. Then, since employing an additional player would be higher than the average cost, the franchises maximize their profits by ensuring the marginal revenue product (MRP) equals the marginal cost of labor. However, Pettinger (2019) acknowledges that lower pay is a problem of monopsony markets since the laborers earn less that the marginal revenue product. 
Additionally, it is safe to argue that within the league, there is both geographical and occupational immobilities for the players within the franchises. This immobilities discourage job switching away from the league into alternative employment opportunities. As already identified, the hiring and transfer windows are mainly handled by the franchises as opposed to players themselves since the latter have minimal power to do so. Under the monopsony outfit, the EPL as a private company draws up the fundamental policies and frameworks regarding hiring, revenue and other pertinent issues. As a closely knit entity, the EPL thus acts as a monopsony market that influences labor and other factors of production to the best interest of the company. Since power and influence towards labor activities are handled by franchises in the best interest of the league, another problem concerns less concerns to working conditions of the players. 
Conclusion
Finally, among the various types of the economic models, the oligopoly structure best fits the English Premier leagues just as other leagues in organized and professional sporting events. The English premier league is composed on few teams, amounting to twenty from a population of hundreds of sports clubs. This league has unique operating rules and frameworks that discourage the entry of other sports clubs which is characteristic of oligopolistic markets with few firms and high barriers of entry. Operating as private company, the English Premier League ensures that core activities such as hiring as in agreement with the interest of the premier league thus more control to the factors of production. The nature of operations within the league such as hiring and transfer windows shows interdependency as franchises make strategic moves to improve their edge and brand within the league. Lastly, the paper has explored the monopsony market in which one single firm controls the factors of production such as labor. This model applies to the English sports league since it is an umbrella entity that supervises the labor activities of players to its best interest. Ideally, the players have little to no power in hiring and inter-franchise transfers. The professional soccer industry is thus a unique market which operations defined by economic thought and theory.
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